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WINEFORCES

WINEFORCES GREATES WINE BRANDS

SINGE 2009

Wineforces is a young wine company created in 2009 by
wine professionals based in France. Its aim is to create new
international and innovative brands in the wine sector to
respond better to an increasing international wine consumer
demand.
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WINEFORCES

Gert Jan VAN ARKEL
(FRANCE)

YIN

IMPORTS.INC
(USA)

FORMER EXPORT DIRECTOR
Several proven successful brands have been developed VINIVAL — EVANS&TATE-CHAMARRE
since the start up of the company for wine importers and

retail chains throughout the world.
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WINEFORCES

y jﬂ;!iﬂ“fﬁem INTERNATIONALIZATION
in purchasinz and of existing .Brand
selling wine Portfolio
Strong sourcing network Great demand from retailers
OVER 100 PRODUCERS OUR FORCES S
WORLDWIDE PRIVATE BRANDS

Great experience in Huge experience in

BUILDING WINE BRANDS RELATIONS WITH
PRODUCERS
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FIND YOU

the best supply for
corks, screwcaps,
labels, etc.

DISCOVER WHAT OUR

CREATIVE BRAINS

ARE CAPABLE OF
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on the label
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TAILOR MADE SOLUTIONS ERONT LABEL DESIGN
FOR DRY GOODS WELL-MASTERED PACKAGING CODES

CLEAN AND
ESTHETIC

with quality
tactile varnish
WE ADVISE
on your front label:
' INNOVATING = design PRENIIUN PAPER
glitter and - aper
| Boﬁﬁﬂsc gold labels . Erilroﬂer
4 EASY RECOGNITION

on the shelf & table
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TAILOR MADE SOLUTIONS
OR DRY GOODS

'TUSSOCK W@ JUMPER®
CHENIN BLANC

‘TussoCK @4 JUMPER®
CHENIN BLANC

FLAVOURS FLAVOURS

AROMES AROMES

AROMEN AROMEN .

PARING PARING

SUCGESTIONS SUCGESTIONS 3 sar

EVPFEHLUNG EMPFEHLUNG 12°¢

INTENSITY - INTENSITE - INTENSITAT INTENSITY - INTENSITE - INTENSITAT 000
BRING YOUR WINE TO LIFE®,

DOWNLOAD THE APP - TUSSOCKIUMPERWINES.COM
WINE OF ORIGIN WESTERN CAPE

WHITE WINE | VIN BLANC | WEIBWEIN

o
13% VOL. | 750ML | 0,75L
Product of South Africa | Produit d'Afrique du Sud '|'Produkt aus
Stidafrika - Bottled in South Africa by | Embouteillé en Afrique du Sud
BOTTLED IN SOUT! mr?\(/\ BY /\5@5 par | in Stidafrika abgefiillt von : A60S - Imported by | Importé par
FOR \USSOU(JUMPLRWN RRADON (56) FRANCE Importirt von . NL ~ HPA -~ 1435 For | Pour | Fur - Tussock Jumper
IMPORTED BY TRI- V\N\MIORTS\N( 2 CLINTON PLACE Wines - Arradon (56) France - Frankreich
10801 NEW ROCHELLE, NY, USA contains sulphites + beva sulfieten - contient des sules * Enmau smm innehaller

DOWNLOAD THE APP - TUSSOCKJUMPERWINES.COM
WINE OF ORIGIN WESTERN CAPE
WHITE WINE | CONTAINS SULFITES
ALC.13% BY VOL. | 750ML
PPODUCT OF SOUTH AFRICA

sulfiter + sisélta sulfitteja « inneholder
o GOVERNMENT WARNING: Suftr Zaver sacany - conr
(1) ACCORDING T THE SURGEON GENERAL, WOMEN sulflos + contene solf -
SHOULD NOT DRINK ALCOHOLIC BEVERAGES DURING
PREGNANCY BECAUSE OF THE RISK OF BIRTH DEFECTS.
2) CONSUMPTION OF ALCOHOLIC BEVERAGES NPAIRS
vuunAmuwTnunMAnnwukuv[mwnwww szftok vii‘b“u';“‘:“"‘m i
AND MAY CAUSE HEALTH PROBLEMS. 7™63955"05000"" 0 CynchuTH - TEpIEYE! BEIEN 3 760204 54015

COUNTRY VARIATIONS

for each back label

TUSSOCK w JUMPER®
CHARDONNAY
DOWNLOAD THE APP - TUSSOCKIUMPERWINES.COM

VINDEFRANCE

VIHITE WikE

12.5% VOL. | 750mL | 0,75L

TUSSOCK % JUMPER®
CHARDONNAY

Tussock Jumper, Chardonnay 54 38, AIS 40|
HEHEY Y A A4t BFEANY

CONTAINS SULPHITES
PRESERVATIVE {221) ADOS

saLAs

5“

the vincsr/ o,

BACK LABEL DESIGN
WELL-MASTERED PACKAGING CODES

CONSUMER
INFORMATION

WE ADVISE

on your back label:
= legislation per
country
= design
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TUTELA
Prinot Crogeo
TUeot J/’ig{()
DELLE ' VENEZIE

DENOMINAZIONE DI ORIGINE CONTROLLATA
2020
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* BORRASCA » BLUE

BLUE IS AN UNCONVENTIONAL SPARKLING.

AROMAS OF RED BERRIES ARE ELEVATED BY NOTES OF TROPICAL
FRUIT TO DELIVER A WELL-BALANCED WINE WITH A LIVELY FINISH.
FLAVORS AND COLOR COME TOGETHER TO BRING TO LIFE A BOLD
YET ELEGANT DRINK FOR YOUR SPECIAL MOMENTS.

GOVERNMENT WARNING: (1) ACCORDING 0 THE SURGEON GENERAL, WOMEN SHOULD
owmmmmm&mwﬁwmwmmm%uwmmnmm
BIRTH DEFECTS. (2) CONSUMPTION OF ALCOHOLIC BEVERAGES IMPAIRS YOUR ABILITY
T0 DRVE A CAR OR OPERATE MACHINERY, AND MAY CAUSE HEALTH PROBLEMS.
DEMISEC / PRODUIT DE FRANCE - PRODUCE OF FRANCE S:Am G WINE WITH NATURAL

750MLALC 114 B0 FLAR YO CEVIRED OLOR

‘ 50012%02707

FRDCL s s.,m




INNOVATIVE
SPARKLE-COVERED
BOTTLES

GLASS BOTTLE DESIGN

WE ADVISE

On your bottle design:
= bottle shape type
= foil coverage
= special coatings

REGIONAL £
Wine bottles §

37,5 CL
Wine bottles
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CORKS AND CAPS
THE FINAL TOUCH!

LES ALTAES |
CHARDONNAY |

WE ADVISE

On your bottle caps
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OUR PREMIUM BRANDS
WE LOVE T CREATE

oy I
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TUSSOCK
JUMPER
WIS wom
11 COUNTRIES il
36 WINES [ao%!al;gfn

/
S - -

WORLD'S MOST POPULAR SPARKLING WINES
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LES ALLIES
Il,] GRENACHE b
ROSE -
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CINTA
PROSECCO ROSE |

l.\.."‘.\l.\.l.‘.;?"

| SANC ERRE Chitcauncuf-do- Pant

PROSECCO |
- Il

FRENCH CLASSICS MODERN ITALIAN WINES
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COVALLI
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THE ITALIAN SPECIALIST BEST OF NEW ZEALAND
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OUR PREMIUM BRANDS
WE LOVE T0 CREATE

TUTELA

" BEST OF ITALY
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WANT T0 START FRESH
WITH YOUR OWN WINE BRAND?

Let’s create together!

WINEFORCES
TEL +33 2 57 62 07 02

www.wineforces.com
info@wineforces.com
13 rue Doaren Molac - 56610 Arradon FRANCE

TRI-VIN IMPORTS
TEL (914) 664-3155
www. tri-vin.com
info@tri-vin.com
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